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Celebrating Art, Nature & Fine LivingCelebrating Art, Nature & Fine Living
• The past several 

years have been 
particularly exciting 
for Wyland, as an 
artist, and as the 
founder of a fifteen 
year old non-profit 
organization 
dedicated to 
reaching out to 
people around the 
world about the 
importance of 
protecting our 
oceans, lakes, 
rivers, streams, 
and wetlands.

• A key partner with the United Nations, community service groups working 
together for the environment – and the results have been breathtaking.



Wyland Cellars Wyland Cellars –– Global Global andand GreenGreen

• Continuing on with his creative 
vision, Wyland Cellars launches a 
venture expressing synergy 
between the fine art of Wyland and 
fine wine.

• Wyland Cellars delivers premium 
wines embellished with Wyland art.

• Premium grapes selected from high 
quality growers from Napa and 
Sonoma Valleys to ensure taste, 
quality, and flavor.

• A portion of Wyland Wine sales 
benefit the Wyland Foundation 
supporting clean waters, the 
protection of marine life and the 
environment.



Wyland Cellars Partnered with WylandWyland Cellars Partnered with Wyland
An exciting new ventureAn exciting new venture

• With more than 1,000,000 avid collectors, 
Wyland is one of America’s best selling 
artists.

• Wyland has sold more than 
$100,000,000 in bronze and Lucite, and 
mixed media sculptures alone.

• 40 Art Galleries nationwide, reaching 
5 million visitors a year.

• Product placement on 17+ Princess 
Cruise lines ships , carrying 1.3 million 
passengers per year.

• 100 whaling wall murals seen by 1 
billion people annually.

• 100 appearances each year on radio, 
television, and in print, including USA 
Today, CBS Early Show, China’s CCTV, 
and National Geographic.

• 1-hour long show for Animal Planet, “A 
Brush With Giants,” carried a 1.5 share 
or 1,500,000 viewers (2007)



Perfect Choice for  Today’s “Green” ConsumerPerfect Choice for  Today’s “Green” Consumer

• The Wyland brand has been green for over thirty years and is 
positioned in today’s global market to be the leader for cause 
related green products throughout the U.S. and around the world.

• Every major retailer is going green and the Wyland brand delivers 
unique and innovative designs , content, and product that bring 
the environmental message to the consumer.

• Consumers want brands they believe in and Wyland and the Wyland 
Foundation are at the top of the green list.

• Wyland launched recent partnerships with DisneyNature, UNEP, 
NOAA, the National Park Service, the Smithsonian Institution, 
Rotary International, Scripps Institution of Oceanography (UCSD).



Strength of the Wyland BrandStrength of the Wyland Brand
• The Wyland company offers the largest and most 

respected image bank for licensors to expand their 
product line.

• Wyland designed “Whale Tail” license plate has raised 
$45 million for the State of California, including coastal 
awareness and education programs.

• Our community service work in support of the arts, 
environmental conservation, and classroom science has 
served more than 1 million children and their families 
in the U.S., Mexico, England, Brazil, Canada, and China, 
over the past fifteen years. 



Wyland Media VisibilityWyland Media Visibility
• Wyland continues to generate 

editorial coverage for industry 
and consumer magazines, from 
National Geographic Extreme 
Explorer to Art Business News.

• The new Wyland television 
series for PBS can now be seen 
in more than half of the markets 
around the U.S. Each show 
surrounds the creation of nature-
themed art, with follow-along 
instructions.

• Wyland pens monthly 
“environmental” articles for Skin 
Diving Magazine, Art Business 
News, and recently National 
Geographic Extreme Explorer 
Magazine



Why your customers know WylandWhy your customers know Wyland
I. More than 10,000 families helped Wyland and friends create a series of 

murals last year to celebrate the beauty of the Mississippi River.

II. Kids throughout the Midwest joined Wyland on a “clean water” pledge 
drive last year to save more than 2,000,000 gallons of water by reducing 
use and eliminating pollution.

III. In St. Louis alone, more 25,000 elementary school students took part in 
Wyland’s “Clean Water for the 21st Century … and Beyond,” a free art 
and science classroom program that inspires children to become 
stewards of the environment.

IV. In 1998, team Wyland supported the United Nation’s “International Year 
of the Ocean” by visiting schools in “50 States in 50 Days” with nature 
art lessons and a 50-foot semi-trailer with rolling sand, whale bones, and 
kid-friendly exhibits of marine life and artifacts.



Why your customers know WylandWhy your customers know Wyland
V. Since 2003, Wyland and volunteers have led cleanups, community mural 

painting events, clean water pledge drives in more than thirty states.

VI. The Guinness Book of World Records acknowledged artist Wyland’s 
commitment to the environmental picture when he created the world’s 
biggest mural. The three-acre work of art in Long Beach, CA, required 
7,000 gallons of paint and six weeks to complete.

V. During the filming of “Wyland: A Brush with Giants” for the Animal Planet 
television network, artist Wyland’s personal encounter with a blue whale 
under water gave the world a rare glimpse of what it looks like to swim 
beside the largest animal on earth.

VI. In his book, “Hold Your Water: 68 Things You Need to Know to Keep Our 
Planet Blue,” marine life artist Wyland says a few small, but powerful 
changes in our community can make a world of difference to our ocean, 
lakes, rivers, and wetlands.



Wyland Cellars Wyland Cellars -- National MarketingNational Marketing
Wyland Cellars wines leverage a built in audience for America’s best known living 
artist: 

• Wyland will promote the Wyland Cellars brand while making national appearances

• Email blasts to 1,000,000+ consumers 

• Reaching 3 million + viewers on PBS 

• Web site updates with new and existing retailers where wines are sold 

• National label redemption program for 10% off signed limited edition lithographs 

• Special local, regional and national event promotions with for-profit and non-profit 
partners

• Editorial placement in consumer and trade publications

• Holiday media promotion

• Representation in Wyland art galleries around the country



Building Vendor Building Vendor -- Retail Retail 
PartnershipPartnership

• Add an “eco” option to your 
merchandise options.

• Leverage the value of one of 
America’s most beloved brands.

• Stunning label artwork stands 
out on shelves, fast inventory 
turnover.




